KEITH ANTILL

5 Elm Street, Pepperell, MA 01463 

978.925.9188
keith@antill.com

HIGHLIGHTS

· Writer/editor/researcher

· 10+ years of freelance experience in hi-tech, public sector, mobility, and telecommunications industries

· Expertise in full spectrum of marketing communications mix: web, print, speechwriting, video, multimedia, events

· Sales proposal writing/editing contributing to winning $100M+ deal

· Entrepreneurial, creative, motivational
SOFTWARE SKILLS: MS Word, PowerPoint, Excel, Front Page, Outlook; Adobe Acrobat Pro; Basic HTML Coding
EXPERIENCE - Each of the following was a 1+ year contract/freelance assignment 

MarketReach (2007-8) – Editor/Writer

· HP customer product briefs 

· PowerPoint sales presentations

· IT consulting brochures
· Sales training
· SAP, Oracle, Microsoft product promotion

Hewlett-Packard (2002-6) - Editor/Writer

· Senior editor of Innovative Consulting web magazine for Hewlett-Packard Services: executive communications, web research/writing; HTML design, content development; copywriting and editing; 20,000 worldwide subscribers

· Executive communications/speechwriting

· Performance reporting to Wall Street analyst community; customer testimonials

· HPS government sector marketing communications: Federal Homeland Security brochure; global eGovernment collateral: ePermits and eInspection brochures

· Sales proposal editing and rewriting leading to $100M+ deal

U.S.-Canadian Business Report (2001-2) - Economic Research/Analyst/Newswriter

· Entrepreneurial venture website featuring U.S.-Canadian business news

· Daily news scanning, photography research, and lead-in copywriting

· In-depth research of daily developments impacting key cross-border trade issues

· Adopted by Canadian Government as model for Connect2Canada
Compaq Computer Corporation (2000-1) - Writer/Editor

· Managing editor/writer of Around the World in 30 Days international news web magazine

· Monthly debriefing of senior corporate executives, speech-writing; coaching

· Contributed to organizational revenue increases three fiscal quarters out of four

Computer Science Corporation (1999-2000) – Writer/Editor
· Marketing of eBusiness services, enabling recruitment, co-investment, and support of major B2B marketplaces

· CSC Consulting worldwide sales meeting communications consultant, June 2000

· Reviewer/advisor on Geoffrey Moore's sequel to landmark marketing title Crossing the Chasm - Living on the Faultline rollout, co-sponsored by CSC

· Testimonial success story development, writing, and approval: Johnson & Johnson, Dupont, US Healthcare, Bank One, Rolls Royce

Education

· Marketing Research certificate program, University of Georgia

· Certificate in International Trade, University of Maryland MBA program; 3.8 GPA

· B.A. English, Boston University, College of Arts and Sciences; 3.4 GPA
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